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warp-speed cultural change fueled by new VeteranShleldTM PI‘O]ECt

attitudes, behaviors, and reality

Utilizing the Hallmarke® Research
By Mark Withrow

Every new brand —whether a product, service or social
cause —eventually has to face the life-or-death

guestion: Will there be a market? Finding the answer

to that critical question isthe NI A & 2 ybehiRdte (i NB
ever-expanding science and art of forward-looking

Market Research.

Our organization is very fortunate in this respect, as the
vast majority of the heavy lifting has already been
accomplished by someone who is pre-eminent in the
field of tracking market trends and countertrends:
Marita Wesely-Clough, a professional trends forecaster
for Hallmark Cards. The magazine American
Demographicédentified Ms. Wesely-Clough as one of
the top five trendspotters/futurists in the nation.
Hallmark, with more than forty-two thousand stores
nationally, counts on her analysis to keep its retailers
ahead of the consumer curve.

Her annual trends overview is particularly applicable to
the needs of our nonprofit organization, as the target
demographic for the Hallmark product line is practically
identical to that of The VeteranShield Project.

A careful review of her 2007 analysis shows that our

new VeteranShield will undoubtedlyb e “ t he ri ght
product, in the right place, at the right time” over the

coming years. What we have discovered —and will now

move to satisfy —is a tremendous potential market

demand for a completely new product category: the

Personal Outdoor Display®. Fueled by the rising trend

for unique, highly-personalized, mid-range luxury

products,design-b ui | t t o tdlkaet consumer ' s
specifications, the new VeteranShield product will be in


http://pressroom.hallmark.com/trends_marita_profile.html
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2007 and Beyond: Emerging and
Evolving Trends

By Marita Wesely-Clough

THE POWER OF ONE... strengthening

people will recognize that some
achievements happen only through the critical
thinking, deep analysis, inspiration, innovation, or
genius of one person. Whether it is a breakthrough
idea, a creative piece, or a scientific discovery, all
originate in the imagination of one individual. People
in increasing numbers will move from spectator to
originator and demonstrat e
Individuals, stirred to conscious action through
awareness of what could be made actionable, will
set change in motion. People will take responsibility
to better their neighborhoods and communities.
Expect grassroots volunteerism and philanthropic
activity to begin locally and expand to national and
international levels i going beyond blog into action.
Individuals will begin to take accountability for their
small piece of the world.
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an ideal position to take the fullest advantage of the
upcoming new attitudes, behaviors and market realities.
By working together with our PR agency, w €ll’be able to
address those trends by crafting a professional Social
Marketing campaign to properly launch this exciting
new product directly at our target demographic.

Note: While reading through the Hallmark 2007 analysis
(left), please make certain to note the most salient trends,
which are highlighted in yellow and bracketed; those
trends refer to the Talking Points that are particularly
relevant to The VeteranShield Project, and are expanded
upon below.
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The back story of the VeteranShield is
inspiring. It began as a straightforward
design conceived by a Vietnam-era Marine,
Mark Withrow, who wished to create a
respectful means to publicly honor and
preserve the history of his late uncle, a WWII
Army Air Force Veteran. He soon found
that his innovative idea had struck a
receptive chord with his friends and
neighbors; the response he received from
those to whom he showed his prototype
design was truly amazing. Through the
growing encouragement of his enthusiastic
friends and supporters throughout the U.S,,
the impetus needed to grow The
VeteranShield Project was born. Very slowly
- aided mainly by word-of-mouth - the
original idea blossomed into a grassroots
nonprofit organization focused on a truly
uplifting mission: to provide a meaningful
symbol of remembrance of all U.S. Military
Veterans - past, present, and future - so as
to publicly honor and celebrate their
individual lives each Memorial Day and
Veterans Day, for generations to come.



LUXURY X4

Conscience will guide in
purchase and participation decisions

AfConscious consul
integrate fibuying the righ
t h i incgeating almost an intersection of luxury and
sustainability.

BEYOND ADVERTISING i INTANGIBLES
Marketers and corporations will begin to see that the
emotion, excitement and context surrounding a
brand matters even more than advertising The
encounter with a brand i in its broadest sense,
whether experientially or subliminally T will play a
significant role in attracting and keeping consumers.
Creating desire for a brand's products, services, and
most importantly i the intangibles associated with it
T will build in importance.

THE GENUINE ARTICLE

The authentic anything will become increasingly
difficult to find. Whether a person, experience, an
organization, or a brand i encountering the real deal
will be a rarity. As a result, when uniqueness,
reliability and trustworthiness appear together,
simultaneously in one place, something irresistible
will happen.

MADE TO MEASURE
People have gone beyond the desire for the unique
to wanti ng nAmade s\eciif:iic e

each el ement of
personalized precisely for them.

consi

the list is endless.)

MEETING IN THE MIDDLE
Middle Market... A Must

A A A A A A A A A A

Many “conscious consumers” will naturally
desire to honor a family veteran by
commissioning an heirloom VeteranShield -
because they will intuitively understand that
publicly displaying a VeteranShield will
allow them to “do the right thing” on
Memorial and Veterans Days.
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Each and every illuminated VeteranShield
placed on public display will act to create
additional pride, desire, excitement and
support for both the brand and the social
cause behind The VeteranShield Project.

The exclusive, patented VeteranShield will
stand out as a truly genuine and unique
product, and the trustworthiness of our non-
profit efforts in addressing the authentic
need to annually honor our nation’s Veterans
will ensure long-term public support.

Each heirloom VeteranShield commissioned
will be custom-built to the customer’s exact
specifications by a skilled digital collage
designer. It will feature a life-size head-and-
shoulders portrait of the honored Veteran,
surrounded by a photomontage of their
family, friends and/or comrades-in-arms. It
will serve to proudly and publicly celebrate
the life story of an individual Veteran and
their family on every Memorial and Veterans
Days for years to come. Could any product
bemore personalized?

A A A A A A A A A A~



People want to see a change in all

of that. The markets are ripe and ready for classic,
mid-price, mid-range goods that last more than a
season, but wo n 6Reople wik a k
compete for quality, good value, and variety at
reasonable prices. Watch as businesses and
corporations clamor to satisfy consumer demands.

CONNECTED COLLECTIVE

any one
of us can offer an opinion, share a personal video or
a piece of music, and comment on or contribute
information to the broader collective.

t
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For a minimum donation of only $500, the
illuminated VeteranShield is a truly exceptional
product: avalued “modern family heirloom”
that is unique, durable and affordable. Plus, it’s
backed forever by a Perpetual Care Program!

A A A A A A A A A A
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Our member’s website (VeteranShield.org) will
provide all VeteranShield guardians, friends
and family members the ability to log in and
view every VeteranShield ever created - listed
by Veteran name and hometown - in an online
“Hall of Honor.” Our incredible online museum
will allow the public to visit, share, link to,
research and cross-reference the entire
Veteran database, thus helping to build a solid
“connected collective” of members across the
nation and around the world, comprised of
dedicated individuals who wish to contribute
to our organization’s mission of establishing a
new American tradition of family memory
preservation and public remembrance of our
U.S. Veterans on each and every Memorial Day.

The creation and guardianship of an individual
VeteranShield will serve as an exclusive “family
key” to membership in this honored
community. Furthermore, the patented
VeteranShield will allow our organization to
establish a loyal following and enjoy long-term
domination of this new market niche.

A A A A A A A A A A



Fame trumps shame.

Fascination
with celebrity culture

Countertrend: FACE TO FACE

Scientific evidence is growing to reveal that human
contact, shared emotion and positive experience
contribute even more than previously recognized to
human well-being. Communal since our beginnings,

connecting and communicating will be reinforced as
the Asocial gl ueo Ttdihaas h ol
individuals and groups.
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A major goal of The VeteranShield Project will
be to publicly raise the question, “Who in our
society should be a celebrity?”

Unfortunately, the shallow and phony values
represented by the GET A(NOTHER) LIFE
trend (i.e., Paris Hilton, Anna Nicole Smith,
pampered professional athletes, Bratz® dolls,
etc.) have built up a toxic influence in our
national culture. Many people in U.S. society
(parents in particular) have grown
increasingly alarmed at the strident media
onslaught of the superficial “fame trumps
shame” celebrity culture, and are concerned
that our nation’s children are not being
exposed to enough positive role models.

Therefore, The VeteranShield Project is
specifically designed to support the equally
powerful countertrend of FACE TO FACE,
which is arising out of our growing need to be
inspired by the positive stories of real lives,
and the authentic American values they
represent (i.e., Flags of our FathersSaving
Private RyanOlympic athletes, American
Girl® dolls, etc.)

Our organization will act as a communal
catalyst within that countertrend, using the
VeteranShield product and website to bring
parents, teachers and children together to
rediscover, share, and celebrate the true
stories and sacrifices of the real-life heroes
within their own families and neighborhoods.

©2008, POD Development Holdings, Inc. All rights reserved.
VeteranShield™and Personal Outdoor Display© are registered
marks of POD Development Holdings, Inc.

www.VeteranShield.org



Additional talking points:

The War on Terror in the U.S.

*Since 9/11, the free world continues to be exposed to localized attacks by
Islamic terrorists, as witnessed by the bombings in the London Underground
and Bali, Indonesia. It is generally agreed by most experts that we should
expect more such terrorist attacks in the U.S. in the future, and that they will
once again result in a tremendous negative impact on our economy.

e Compared to many non-essential and luxury consumer items on the market
(such as holiday vacations and air travel), the VeteranShield Project will be
relatively immune to the sharp and immediate drop-off of consumer interest
which has occured following such terrorist events. In fact, the VeteranShield
Project is designed to serve as a much-needed morale builder in such times of
national crisis; therefore the commissioning and public display of
VeteranShields can be expected, if anything, to actually increase after any such
future tragedies, as a show of strong and continuing homeland support for our
troops fighting the War on Terror.

The Immigration Furor

* The subject of illegal immigration is presently eliciting intense debate and
strong emotions within U.S. society. Unfortunately, many Americans have
expressed feelings of “being besi
illegal immigrants flowing northward in search of better-paying work.
Ironically, one of the groups most hurt by this situation —both psychologically
and culturally —have been native-born and legal-immigrant American-Hispanic
families . Many of those families have produced proud, patriotic and law-
abiding American citizens since before the American Revolution. Their
understandable sensitivity towards the unfair stereotyping and denigration of
their entire Latino race was recently highlighted by the huge public outcry of
American-Hispanic Veteran groups against the PBS documentary film The War
by Ken Burns, due to the unfortunate failure to profile even a single American-
Hispanic Veteran from the large number who served during WWII.

* This regrettable situation highlights a strength of the VeteranShield Project.
Since the VeteranShield Project will allow any and all U.S. Veteran families to
publicly display their American heritage on their front porch each and every
Memorial Day, it will naturally provide a much-needed outlet for proud
Americans to individually and pub
patriotism and past sacrifice in service to our country, no matter when their
family tree first put down roots on these shores. More importantly, it will
allow all of us to do so where it most counts —in our own neighborhood.
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GLBT Veterans

* Throughout our nation's history, gay, lesbian, bisexual, transgender, and two-
spirit Americans have always served (and are currently serving) in our Armed
Forces. Just like all other service members, they took an oath to support and
defend the Constitution of the United States of America against all enemies,
both foreign and domestic. Working as individuals, or in cohesive units with
others, GLBT Veterans have proudly and steadfastly served our country in both
war and peace, and have quietly accumulated distinguished records of military
service that demonstrate a resolve and a commitment to cherished American
ideals.

* Despite the current frustrating and unfair policy of "Don't Ask, Don't Tell, Don't
Pursue", military personnel still retain their civil right —immediately available
wihout fear of penalty upon their discharge from the service —to honestly and
freely express any and all aspects of their lives, including the truth of their sexual
orientation and/or gender identification. The VeteranShield Project will provide
these proud , honorably-discharged GLBT Veterans, and their partners and
families, a permanent means to do so. At long last, GLBT Veterans will be able
to publicly celebrate their proven record of service and sacrifice to our country,
each Memorial and Veterans Day for the rest of their lives; as is the case for all
U.S. Veterans, such a hometown honor and personal recognition is long
overdue.

Memorial Vandals & Thieves

* The traditional model for permanently honoring our local Veterans —a public
memorial or statue erected in the town square or park —has now proven to be
anything but permanent. Unfortunately, such memorials make attractive and
exposed targets for cowardly vandals (as shown by the recent staining of The
Wall in Washington, D.C.) and unscrupulous thieves (who often break and steal
cast memorials and battlecrosses for their valuable copper, brass and bronze).
The annual nationwide costs to protect, insure, clean, maintain, repair or
replace our Veteran monuments is staggering; sadly, many communities and
Veteran's organizations have simply given up and removed all of their local
Veteran memorials and placed them in long-term storage (at additional
expense).

*To combat this deplorable scourge of disrespect and dishonor, every
VeteranShield comes equipped with a secret weapon: the VeteranShield
Guardian. And, because each Guardian (i.e., the person who commissioned the
VeteranShield) will be publicly displaying and personally protecting their
individual VeteranShield —on private property —the chances of an anonymous
vandal attack are far less likely. In addition, the publicly-owned VeteranShield
cannot be legally sold and does not contain any intrinsically valuable materials,
therefore making it completely unattractive to thieves.




